
SIMPLE DIY SEO

You’ve obviously already updated your Google My Business account and 
asked existing customers for good reviews, as that’s probably more important 
than anything else when you’re starting out online.  
If you haven’t GO DO THAT FIRST!

SEO is almost limitless in ways it can be improved, but there are 3 main categories...

Technical Hosting, domain, Content Management System, site speed, mobile    
 responsiveness, security and more.
Content Copy/ text, images, video, blogs, whatever is on your site.
Links links from other sites, directory listings, guest posts, bio links, any links to  
 or from your site.
Social media  Sort of wraps around all the rest.

Here’s some simple steps you can take to improve each category.  
Doing some of these is better than doing none, so if some steps are too hard, just move on to the 
ones you can accomplish.

TECHNICAL

If you are using  Wix, Etsy, Squarespace, wordpress.com (you login to wordpress.com to 
edit your website) or similar:
The only technical aspect you need to worry about is making sure your site is mobile responsive. 
Search for a “How To” tutorial for your platform and follow the steps. Check how it’s working by 
looking at it on your phone or on friends phones.

If you have built your own website with Wordpress:
Ensure you have security plugins enabled (Wordfence or iThemes Security), that you are using 
Google Recaptcha on any forms and that you have an SSL certificate for your site - ask your 
website host if you’re not sure - if you have a broken padlock next to your domain name when you 
go to your site, you don’t have one. Mobile responsiveness is also very important.

If you have had your website built by a developer:
Ask them what security measures are in place on your site and make sure they are making your 
site mobile responsive - a good idea to ask about these things when getting your initial quote.

If you have built your own self-hosted website or to double check that your developer has 
done a good job:
Add your domain to Google Search Console - go to www.search.google.com/search-console/about 
This is also known as site indexing or recrawling. 



CONTENT

Copy or text: 
Makes sure that the writing on your website describes exactly what you’re selling, where you are 
selling it ie. Kyogle, Australia or worldwide. Keep your text easy to read (yes, Google cares about 
that!) and as to-the-point as possible. Use www.hemingwayapp.com and/or www.grammarly.com 
to help with cleaning up your style, grammar and spelling.

Add Keyphrases/keywords in your page settings:  
These are the words that Google will use to identify your page when it is matching a search. There 
will be a spot in the back end of your site where you can add these. Search ‘adding keyphrases or 
keywords” for your platform and follow the steps. 
Use the Insights area of your Google Business account to see “Queries used to find your 
business” and use those.
See this article for advice on choosing your words www.support.squarespace.com/hc/en-us/
articles/360042624571 
It is also helpful to use these words and phrases in your site copy, as long as it sounds natural, 
don’t just throw them in there willy nilly.

Add alt text to your images:
Read about how to do it well here www.moz.com/learn/seo/alt-text
And search “adding alt text to images” in your platform and follow the steps to apply.
If you’ve got other types of media on your site search for tips on optimising for SEO.

Blog:
Blogging is good for SEO because it helps with a number of things that are important ranking 
factors. When you have a blog that’s updated regularly with blog posts that are high quality and 
on topics relevant to your audience, it can make a huge difference to how your overall website 
performs in search engines.
Every blog post does not need to be life changing for your readers! Don’t put pressure on yourself 
to get them perfect every time. Write about things that are of genuine interest to your business, to 
your customers and have fun with it. They don’t need to be three pages long either. 
You’ll get better over time and your first attempts will get buried by your ever-improving abilities 
with the more posts that you do. Link to your blog posts from your social media accounts!

LINKS

This one takes time and patience. Start by registering your business with local council directories, 
adding your 2 cents to Facebook Interest Group posts or whatever creative avenues you can find 
to throw up a link without seeming too pushy. 
Link to your blog posts or just your website in your social media accounts and mention your 
website regularly, so that people are clicking through to it - even if they only look for a second, it 
will improve your SEO. 
Ask friends and followers to give you a shoutout, link to other businesses that might reciprocate 
in your blog or on social media. The best results come from genuine interaction and customer 
satisfaction, keep doing a great job and keep up with gentle pushing and you’ll see results.


